
How Mobile are Your Patrons 
and How Mobile is Your 
Library?
Berit Nelson| Chief Product Officer



Mobility: What is it? 
• Mobile libraries meet customers where they are

• At the most basic, mobile libraries provide access to as many 
library resources as possible regardless of how access occurs



Device Ownership
“The vast majority of Americans – 95% – now own a 
cellphone of some kind. The share of Americans that own 
smartphones is now 77%, up from just 35% in Pew Research 
Center’s first survey of smartphone ownership conducted in 
2011….Over half now own tablet computers

PewResearchCenter: Mobile Fact Sheet, February 2018



What does this mean for academic 
libraries?
“To remain relevant in this environment, libraries must provide services that match

the information-seeking habits of a new generation, the Millennials, who “…

think and process information fundamentally differently from their predecessors”

(Prensky 2001a, np), along with those of one of their largest constituencies—the

Baby Boomers. These two groups display different characteristics and information

needs, presenting a dichotomy for library service and system development”

Connaway, Lynn Silipigni, Marie L. Radford, Timothy J. Dickey, Jocelyn DeAngelis Williams, and Patrick Confer. 2008.

“Sense-making and Synchronicity: Information-seeking Behaviors of Millennials and Baby Boomers.” Libri. 58, no. 2:

123–135. http://dx.doi.org/10.1515/libr.2008.014



Mobile
BASICS



MOBILE



Meet users where they 
are
Access accounts, physical materials, 
electronic resources, institutional 
programming and beyond



Integrated 
search



Physical Materials



E-book 
integration



Database 
integration



Accommodate all of 
your users



Understanding 
the Audience



Understanding the 
Audience



Mobility: What is it? 
• Mobile libraries meet customers where they are

• Mobile libraries take advantage of technology and staff training 
to break down barriers between staff and users



Mobile Libraries
Help staff get out from behind 
the desk to assist users where 
they are



Don’t Forget Staff Training!
“Mary Alice Scherdin tested 1,600 librarians in 1992 to determine their Myers-
Briggs Type Indicator (MBTI), a widely used personality test that analyzes 
which of the opposing traits of Extroversion/Introversion, Sensing/Intuition, 
Thinking/Feeling, and Judging /Perceiving determines an individual’s type. She 
found that the majority of librarians are indeed introverts, 63 percent versus 37 
percent for extroverts.”

Public Libraries Online: 

Quiet in the Library: Working with Introverted Personalities, by Tom Cooper 
& Deborah Ladd on June 16, 2015



Mobile Libraries
Update customer service from 
top to bottom



Mobility: What is it? 
• Mobile libraries meet customers where they are

• Break down silos on campus, support distance learning and 
international programs

• Marry data analytics and specialized services



Expanding the Library’s Reach
“The library has primary responsibility for making its resources, services, and 
personnel available to its users regardless of their physical location. Therefore, the 
library identifies, develops, coordinates, implements, and assesses these resources and 
services. The library's programs must be designed to meet not only standard 
informational and skills development needs but also the unique needs of the distance 
learning community. The requirements and desired outcomes of academic programs 
should guide the library’s responses to defined needs. Innovative approaches to the 
design and evaluation of special procedures or systems to meet these needs, both 
current and anticipated, are encouraged.” 

ACRL: Standards for Distance Learning Library Services, Revised June 2106















Mobile Libraries Partner to Provide More 
Resources

“Open Educational Resources (OER) continue to demonstrate importance in a 
number of ways: sustainable collections in libraries, affordable textbooks for 
students, new options for curriculum development, and avenues for digital 
scholarship. Challenges to faculty adoption include difficulty finding resources, 
lack of resources in a subject area, quality, and the content updates. These 
perceived barriers can turn into opportunities for librarians to cultivate 
partnerships with faculty in the discovery, advocacy, and preservation of OER.”

ACRL Research Planning and Review Committee: 2018 top trends in academic libraries,

College and Research Libraries News, Vol 79, No 6 (2018)



Break down obstacles 
with OER

Integrate OERs into 
the Catalog



Break down Obstacles 
with OER
Search, display, download OERs





Mobilize your 
Marketing 



If you build it, they will come?
“There is also a gap in perception between what users want and 
what they think the library provides. One study found that, 
when asked what additional facilities would persuade 
interviewees to use the library, 36% of respondents made 
suggestions for services which were already available.”

Gaynor Thomas and Hugh Preston, Health Information & Libraries 
Journal, 33



Calendar
Easy to read and use

Easy to search and filter



Events
Advertise your events

Event registrations & 
confirmations

Send invitations to 
targeted customers



Emails
Branded, custom email 

templates

Direct the right 
information to the right 

users



Thank You!
Berit Nelson| Chief Product Officer

berit.nelson@sirsidynix.com
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